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The HOMEConnecticut campaign was born at the Lyceum in July 2006. On that day, when the power 
had gone out from the heat, more than 100 housing advocates, developers, realtors, human services 
professionals, educators, economists and municipal, state and regional offi cials gathered to examinine 
potential solutions to the state’s high housing prices and severe shortage of affordable homes. 

Over the following year, dedicated specialists and experts met monthly to devise a program to incentivize 
municipalities, many with little or no affordable housing. The goal was to create a program that would 
encourage towns to assess their housing needs, plan and zone for new housing creation, and engage 
their residents and leaders in conversations that would provide them, and the entire state, with a wider 
array of housing options to meet the needs of residents most burdened by high housing costs.

• Local, regional and state offi cials have begun to 
proactively meet housing needs. After rarely planning 
or zoning proactively to provide housing choices residents 
require – because development patterns, economic needs and 
demographic pressures seldom required them to – offi cials at 
all levels have begun seriously assessing whether they have the 
housing options they need and, if not, how they can create 
them.

• Municipal offi cials have begun to think differently about 
the importance of a range of housing options, recognizing 
that the fi scal health and quality of life in their towns depends 
on whether households can live in town, affordably and 
conveniently.

• Housing advocates, along with municipal, regional 
and state offi cials, are now seeking multidisciplinary 
solutions. They have begun to work closely with experts in 
such other disciplines as transportation, healthcare, education, 
environmental quality, corrections, economic development, job 
training and food security to devise housing solutions that can 
also help solve their policy problems.

• The HOMEConnecticut Campaign has assisted developers, 
planners, residents and municipal, regional and state 
offi cials with new tools. Among them: reports, fact sheets, 
videos, forums, case studies, Rent Roulette, Multifamily 
Speed Dating, and a new Municipal Resources section on the 
Partnership for Strong Communities website.

The HOMEConnecticut Campaign 
A Decade’s Progress in 

Expanding Affordable Housing

Results:
In addition to unit creation, the Campaign has seeded a groundswell of positive change:

The Housing for Economic 
Growth Program was passed 

by the General Assembly 
in June 2007, with planning 
grants made available to 

municipalities in April 2008. 
Since that launch:

Over 40% of Connecticut’s    
municipalities have 

received planning grants

11 municipalities have 
created Incentive Housing 

Zones
19 municipalities 

have created similar            
high-density, 

mixed-income zoning

1,747 total units have 
been created or are in 
development. 362 are 

affordable 


